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Read the following passage and answer the question in English. (2] 1)

“Privacy is dead. Get over it,” says Scott McNealy, CEO of Sun Microsystems. Surveillance technology and the business of daily
spying go on largely unnoticed. People may be occasionally annoyed, but they appreciate how much easier lifeisin the computer
age. They unhesitatingly forgo being unobserved, anonymous, unavailable. They have no sense of having less personal freedom.
They do not even see that there is something to be defended. They attach too little importance to their private sphere to want to
protect it at the expense of other advantages. The erosion of privacy therefore tends to occur by quiescent accretion: through
apathy, indifference, or tacit support for measuresthat are packaged as essential or appear innocuous. Still, we should not pretend
that in our digital world the regularization of privacy-invading conduct will be unproblematic; far from it. No longer is one
allowed to withdraw from society and live without being pestered. The individual cannot secretly change masks and become
someone else. He can neither disguise himself nor temporarily disappear. Everything one does is evaluated and judged. Nothing

escapessurveillance. However, this outlook seemsto frighten hardly anyone.

[Z2H| 1] Summarize the above passage in your own words, using examples of your choice. Write 10-15 lines. (30 points)

Read the following passages and answer the questions in English. (28| 2~3)

127

(A) ——— Ethical consumption means buying products and services that are made ethically. This means causing
minimal harm to humans, animals and the natural environment. It is based on the principle that money makes
the world go round, and deciding how we spend our money might just help save it. To ethical consumers,
spending their money islike voting every time they go shopping. For example, buying asmall car instead of a
gas-guzzling big one is avote against climate change. Avoiding goods with heavy packaging is a vote against
abusing natural resources. Even small, everyday purchases, such as coffee or teaare avote for something. As
consumers, we have a great deal of power in our pockets because we can change company policies through

conscious buying.
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(B) —— Thesedays, people show their support for acause with acts on social network sites such as “liking” or sharing a
post or joining a page for the cause. However, the excitement may actually be masking the reality that social
network sites do little to strengthen social movements and effect change. Most acknowledge that citizens are
active through the Internet, but this activity is a pointless showcasing that does more to make the activists feel
good about themselves than to address urgent social matters. Worries have been expressed that these activities
are pointless in that they are unable to achieve social goals and can derail social participants avay from the
more effective forms of participation in the activist repertoire that have traditionally been used. In terms of
socia network sites ability to strengthen social movements, these technologies may in fact be promoting a
form of “dacktivism” or “clicktivism” instead of activism, and do little more than promote “weak ties” which
can bring amillion people to a page on social network sites but fail to mobilize athousand peoplein the street

to actually effect change.

(o)) ——— People have an ongoing interest in how others perceive and evaluate them. Each year, people spend billions of
dollars on diets, cosmetics, and plastic surgery—all intended to make them more attractive to others. Political
candidates are packaged for the public's consumption. Parents stress to their children the importance of first
impressions and, when trying to control public misbehaviors, may admonish them to consider “what the
neighbors will think.” Millions of people become paralyzed at the prospect of speaking or performing in
public because they are worried about the audience's evaluation of them. Even in relatively mundane
encounters at home, work, school, and elsewhere, people monitor others reactions to them and often try to
convey images of themselves that promote their attainment of personal goals. Impression management (also
called self-presentation) refers to the process by which individuals attempt to control the impressions others
form of them. Because the impressions people make on others have implications for how others perceive,
evaluate, and treat them, aswell asfor their own views of themselves, people behave in ways that will create

certainimpressionsin others eyes.

[2x)] 2] Referring to the argument presented in Passage (A), support the argument presented in Passage (B) by providing an

example of your choice. Do not use examples illustrated in Passage (A). Write 10—15 lines. (30 points)

[2H| 3] Some may argue that people are engaged in ethical consumption for impression management illustrated in Passage (C).

Refute this argument by taking the position of Passage (A). Write 10—15 lines. (40 points)
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OflA] Efot %! ey
The passage points out that despite its importance, privacy is seriously violated in the digitalized
contemporary society and that we need to be alert to this reality. With the advancements of technology, we
get to enjoy revolutionary digital devices and services which have made our life easy and comfortable, but
simultaneously facilitated surveillance of our daily activities. For an instance, the use of SNS(social networking
services), such as Facebook and Twitter promotes to enhance personal intimacy among family and friends
and expand social relationships by ‘friending’ with those with similar interests. However, SNS serve as an easy
way for invasion of privacy through unintended expansion of social networking beyond personal control. For
another, smartphones serve as a portable equipment combining a laptop, a camera, and a camcorder with a
cellphone, which can be used anytime anywhere. We can easily take a picture or videotape, find our way by
connecting to GPS, or check our email on the road. On the other hand, the ubiquitous use of smartphones
signifies that you can be taken a picture of or videotaped anytime anywhere so that the personal side of your
life can be exposed unknowingly, or that your location may be tracked down when you are connected to
GPS. CCTVs and Blackboxes(camcorders equipped on the dashboard of a car) serve both for crime
prevention and for random self—disclosure. Other digitalized systems, such as electronic toll collection system,
fingerprint recognition system, computerized parking recognition system, all work both for convenience and
surveillance. None the less, people indifferently accept the state of privacy invasion and surveillance without
conscious awareness. Instead of just tacitlly accepting comfort and convenience, we should beware of the

reality that we are vulnerable to privacy invasion.
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—— Passage (A) illustrates the positive impact of consumers’ ethical and responsible purchases on society.

Although these purchases are individual, small actions, Passage (A) stresses that these responsible, active
participations in social issues can have a significant impact on society as voting does. In line with the positive
impact of individuals™ active participation on social change presented in Passage (A), Passage (B) illustrates
the negligible, and even negative, impact the individuals™ activities of showing support for social issues on
social network sites(SNS) may have on society. Specifically, Passage (B) describes such supporting activities
on SNS as a type of “slacktivism,” and illustrates that such activities may give individuals self—satisfaction, but
they cannot make a meaningful difference because these activities may not lead people to offline
participation. In support for the argument presented in Passage (B), | can take an example from a charity
issue. Some people may be active on Facebook by joining Facebook pages for charitable organizations and
“liking” posts which ask people to help starving children in Africa. These activities may make them feel that
they have done their part to help those in need. Thus, they may neither make donations nor volunteer their
time or talent to charitable organizations, and are unlikely to feel guilty about not taking such an action. Since
donations of money and time are essential to charitable organizations” humanitarian work, supporting activities
on SNS described here alone cannot effect change. In short, Passage (B) and the example illustrated here

stress that it is doers who produce a desired effect on social change, rather than talkers.
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The argument given in Question 3 refers to ethical consumption as a mere way of managing individual
impression. Such argument is grounded on the view of Passage (C) that any individual’s relationship with the
society is determined by the impression that he/she wants to make on others, According to Passage (C), diet
or plastic surgery is a means of improving one's self—image to increase their individual values in society. This
argument has its limit because self—-image making is solely understood as a way to get acknowledgement
from others(in society). In contrast to this, Passage (A) argues that an individual can seek for his/her own
ethical value in relation to the society by participating in social activities voluntarily. Viewed from this argument
of Passage (A), the argument in Question 3 can lead to the danger of reducing all the social activities of an
individual to a mere matter of self—satisfaction, and thus, any ethically conscious activity such as purchase of
fair trade coffee can be understood as another showing—off of an individual's self image. Confronted with this
issue of impression management, each individual should get over the personal obsession of being perceived
and evaluated by others and cherish his/her own ethical value by voluntary engagement in various social

activities.
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i) AFE ZIGHRE ZHAI7F HEEQ} 22 71& W2 O 20|8HTechnological advances facilitate surveillance and
invasion of privacy.)
i) 7|&X WHo| 5185t HM2[M0| AMYE FsHet ZAIR] 80|28 TYA7 = T2 2IAGHOF St (We should know that

digitalized technological advances will easily heighten the level of privacy invasion and surveillance.)

i) AtAbEE ZISHo|| CHeH f22tnt A2 X £ K(tacit acceptance of privacy invasion without conscious awareness)
i) (A2 2l5H7t SHEHEl= 2751n) 7 e SE 2 AMEo| S0[5HE! Mol o HISS F= H(the indifferent disregard of
privacy invasion in preference to the advantages which come with technological advances)
M Q F QICt(We need to see the importance of privacy in our life.)
iv) AtAieh ZisHol| F{okSt &% Cifst Fakelat RS 801l Chsll AAIRIS 71X0F BHh(We should beware of the fact
that we are vulnerable to privacy invasion.)
v) 7|& 2Eo| e Ha|Ehg 214l glo| X BHoFS0|H 2t EICk(We should not just accept comfort and convenience
of using technological advances.)
2, GilAl RE(15E)
« Ol AIBZ: MIAIE! 0il7H 27H 040 ook &)
« =7 ®MAl (78)
N 7tsstols
i) SNS(Social Networking Service), such as Facebook or Twitter
ii) smartphones—) used as pocket video cameras, or GPS(Global Positioning System)
iii) CCTV(closed—circuit television)
iv) camcorder equipped on the dashboard of a car(E2HEtA)
v) electronic toll collection system(EE XI5 X|£ A|AH])

vi) fingerprint recognition system(X |2 A A |AEH)

)
i)

vii) computerized parking recognition system(ZEXt Q141 A|AE)
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